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Product launch

Brought to you by Hydro International

Section 1 Header

Campaign message or pay-off here -(J
Read online

0 Your pay-off or slogan here

@mares

Your company logo
160px width (PNG, GIF)

Section 2 Main content

600 X 400 A a— a Image resolution 600x400

(PG, PNG)

The subtitle proivdes extra context
The title grabs attention and encourages exploration

The introduction acts as a teaser or summary of the landing page content. It offers a glimpse
into what readers can expect. A well-crafted intro should be concise yet engaging, sparking
interest and motivating readers to continue reading the entire piece.

o Call to action:

URL + button text + color code (HEX)

e Title: up to 60 characters ideal
o
o/

e Lead text: max 500 characters

Section 3 Product features

300 x 200 300 x 200 300x200 .o — 0 Image resolution 300x200
(PG, PNG)
The Subtitle The Subtitle The Subtitle e Context to your image

Product/service 1 Product/service 2 Product/service 3 .—Q\
e Title max 30 characters

Section 4 rooter

@mares c Company logo
(we will reuse the header logo)
Geomares supports businesses that want to grow by devising smart marketing campaigns and
executing them until you reach your goals! e Company p rofile: max 500 characters

Contact our marketing advisors

Follow us

e Link your socials

You have received this email because you have subscribed to the Geo-matching newsletter. If

you no longer wish to receive these news updates feel free to b é. Add your own co lor

Dedicated newsletter 2024



Event announcement

Brought to you by Hydro International

Section 1 Header

Campaign message or pay-off here -] a Your pay-off or slogan here
mares Read online

Your company logo
160px width (PNG, GIF)

Section 2 Main content

600 X 400 A a— a Image resolution 600x400

(PG, PNG)

e Context to your image
The subtitle proivdes info like the event date and location >—O—/

The title drawas attention to the event's highlights and prompts »O—e Title: up to 60 characters ideal
recipients to discover more

The intro teases the event's key elements, providing a sneak peek into what participants can .
expect. It should be concise yet captivating, urging recipients to explore the full event details or Lead text: max 500 characters

register directly.

© oo acion

URL + button text + color code (HEX)

Section 3 Three column
300 x 200 300 x 200 300x200 -0 c Image resolution 300x200
(PG, PNG)
Travel and stay Convince your boss Who is speaking? e Coﬂtext to your |mage

Plan your visit Example email Program »—O\
e Title max 30 characters

Section 4 Footer

@mares c Your company logo

Geomares supports businesses that want to grow by devising smart marketing campaigns and

executing them until you reach your goals! e DESCFiptiOﬂ max 200 characters

Contact our marketing advisors

Follow us

in I I f | eLinkyoursocials

You have received this email because you have subscribed to the Geo-matching newsletter. If
you no longer wish to receive these news updates feel free to 5

@, Add your own color
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@mares

Brought to you by Hydro International

Newsletter template

Section 1 Header

Campaign message or pay-off here «( ]
Read online

c Your pay-off or slogan here

600 x 400

The subtitle proivdes extra context

The title grabs attention and encourages exploration

The introduction acts as a teaser or summary of the landing page content. It offers a glimpse
into what readers can expect. A well-cratfted intro should be concise yet engaging, sparking
interest and motivating readers to continue reading the entire piece.

e

300 x 200

The title grabs the reader's
attention

The introduction acts as a teaser or
summary of the article. A well-crafted intro
should be concise yet engaging, sparking
interest and motivating readers to continue
reading the entire piece.

Read more

300 x 200

The title grabs the reader's
attention

The introduction acts as a teaser or
summary of the article. A well-crafted intro
should be concise yet engaging, sparking
interest and motivating readers to continue
reading the entire piece.

Your company logo
160px width (PNG, GIF)

Section 2 Main content

O— “ Image resolution 600x400

(PG, PNG)

e Title: up to 60 characters ideal
e Lead text: max 500 characters

e Call to action:
URL + button text + color code (HEX)

Section 2 Two column

x2
300 00 0 Image resolution 300x200

The title grabs the reader's () e Title: up to 60 characters ideal

attention

The introduction acts as a teaser or
summary of the article. A well-crafted intro

should be concise yet engaging, sparing *~()—————— e Description: max 250 characters

interest and motivating readers to continue
o Call to action

reading the entire piece.

Read more

300 x 200

The title grabs the reader's
attention

The introduction acts as a teaser or
summary of the article. A well-crafted intro
should be concise yet engaging, sparking
interest and motivating readers to continue
reading the entire piece.

@mares

Geomares supports businesses that want to grow by devising smart marketing campaigns and
executing them until you reach your goals!

Contact our marketing advisors

You have received this email because you have subscribed to the Geo-matching newsletter. If
you no longer wish to receive these news updates feel free to N

Follow us

Section 3 Footer

Company logo
(we will reuse the header logo)
e Company profile: max 500 characters

e Link your socials

®, Add your own color

Dedicated newsletter 2024



Webinar announcement

Brought to you by Hydro International

Section 1 Header

Campaign message or pay-off here
Read online

0 Your campaign message here

@ mares

Your company logo
160px width (PNG, GIF)

Section 2 Main content

600 x 400 O— 0 Image resolution 600x400

(PG, PNG)

9 Context to your image
The title draws attention to the webinar subject ~—O—/

Save the date: 22 November 2024, 15:00 CEST e Time of webinar
The intro teases the webinar's key elements, providing a sneak peek into what participants can
expect and learn. It should be concise yet captivating, urging recipients to explore the full . .
webinar details or register directly. o DeSCﬂ pt| on maXx 500 Cha ra Cte rs

~o— @ 2xGlltoaction

2 URL + 2 button texts + color code (HEX)

Webinar Speaker Section 2 Article + image left
A succinct biography capturing the speaker's background and OX

expertise, accompanied by a teaser outlining the key themes or 0 Title: u p to 60 characters ideal
300 X 300 insights the speaker will delve into during their presentation.
This dual insight offers a glimpse into the speaker's profile and

the intriguing content they'll cover at the event. e Description: max 250 characters

Webinar Speaker

A succinct biography capturing the speaker's background and
expertise, accompanied by a teaser outlining the key themes or

300 x 300 insights the speaker will delve into during their presentation.
This dual insight offers a glimpse into the speaker's profile and
the intriguing content they'll cover at the event.

Section 3 Frooter

@mar‘es 0 Company logo

(we will reuse the header logo)

Geomares supports businesses that want to grow by devising smart marketing campaigns and
executing them until you reach your goals!

9 Company profile: max 500 characters

Contact our marketing advisors

Follow us

e Link your socials

You have received this email because you have subscribed to the Geo-matching newsletter. If

you no longer wish to receive these news updates feel free to é. Add your own co lor
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Effective principles for our emails

In our fast-paced digital landscape, it's crucial that our emails stand out and deliver impact.
With that in mind, we're sharing some fundamental principles to make our messages
concise and impactful. These guidelines, from maintaining a clear focus to integrating a
strong call-to-action, ensure that every email we send is clear, straightforward, and aligned
with our brand identity. Let's briefly go through these principles to optimize our email
communications.

(. Focus A= Strong title

Focus on one singe message. For Focus on one singe message. For
example a product/service/event example a product/service/event
promotion. promotion.

= Brief and simple ~> Call-to-action
Keep it brief and simple. Link to your Include a call-to-action button in the
own website for more information. first half of the e-blast, the readers

attention is highest in the top part.

— Short and sweet & Keep it interesting

Do not make your e-blast to long.
Some e-mail clients do not show te
enitre length.

Alternate with the use of text and
images/illustrations to keep readers
interested and create.

ﬁ Your own brand colors

Kindly share three HEX color codes to align the @ Primary color
email with your brand's visual identity. Used for buttons and essential elements

@ Secondary color
Used for buttons and essential elements

@ Link color
The designated color for hyperlinks

Dedicated newsletter 2024



